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Evaluation of Ripple Effect of TV Conference

Effect on environmentInduced phenomena

Item of ripple effect

・Summary based on hearings about the ripple effect induced by the introduction of TV conference, individual 
phenomenon and its effect on environment. 
・To calculate an expected value of induced phenomenon, a survey was conducted by internet (respondents are 107 
persons）.
・Evaluated the effect of each conference on the environment by using the method of LCA.
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Source: Takahashi and others, 2004 IEEE/ISEE（in the US, 2004）.
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Factor of TV Conference Service

Factor ＝
Eco-efficiency of TV conference

Eco-efficiency of off-site conference
Real effect 5.3
Real effect and ripple effect 10
Real effect, ripple effect and deemed effect 127

conference Utilization of 
leisure time

Materials (paper）
drinks

conference Additional 
activities

Purchase of souvenirs
Purchase of magazines

Dining out
drinks

transportation

TV 
conference

Materials （paper）
drinks

TV conference system
Communication network

Another job
Watching TV 

Using a car
Another TV conference

car

bus
Train 

airplane Deemed effect

Real effect Ripple effect

Off-site 
conference


